SOUTH DAKOTA DEPARTMENT OF REVENUE PAGE 1
2005 SALES RATIO STUDY DATE 07/26/2005
From 11/01/2002 To 10/31/2004 SALES RATIO FREQUENCY DISTRIBUTION

UNDER  40% 50% 60% 70% 80% 90% 100% 110% 120% 130% 140% 150%
COUNTY 40% TO TO TO TO TO TO TO TO TO TO TO & SALES TOTAL
50% 60% 70% 80% 90% 100% 110% 120% 130% 140% 150% OVER

AURORA 41
RURAL 0 0 0 3 4 2 2 2 0 2 0 0 0 15
URBAN 0 0 0 0 2 5 7 5 3 1 0 1 2 26
AG 0 0 0 2 4 2 1 0 0 0 0 0 0
NON-AG 0 0 0 1 2 5 8 7 3 3 0 1 2
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
BEADLE 500
RURAL 0 0 0 7 18 13 8 6 1 0 1 0 0 54
URBAN 0 0 0 10 52 94 85 74 34 28 19 12 38 446
AG 0 0 0 2 7 8 3 2 0 0 0 0 0
NON-AG 0 0 0 15 63 99 90 78 35 28 20 12 38
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
BENNETT 53
RURAL 0 0 0 2 10 8 6 0 1 0 0 0 0 27
URBAN 0 0 0 2 3 7 9 3 0 1 0 0 1 26
AG 0 0 0 2 8 8 4 0 1 0 0 0 0
NON-AG 0 0 0 2 5 7 11 3 0 1 0 0 1
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
BON HOMME 115
RURAL 0 0 0 3 6 7 5 0 1 0 0 0 0 22
URBAN 0 0 0 10 9 15 12 13 10 8 5 4 7 93
AG 0 0 0 2 2 4 3 0 0 0 0 0 0
NON-AG 0 0 0 11 13 18 14 13 11 8 5 4 7
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
BROOKINGS 799
RURAL 0 0 0 10 20 29 29 14 5 1 2 1 2 113
URBAN 0 0 0 21 96 224 192 88 26 13 11 8 7 686
AG 0 0 0 5 9 5 6 1 2 0 0 0 0
NON-AG 0 0 0 26 107 248 215 101 29 14 13 9 9
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
BROWN 862
RURAL 0 0 0 4 30 29 9 11 3 1 0 0 0 87
URBAN 0 0 0 9 168 281 223 74 17 3 0 0 0 775
AG 0 0 0 1 2 2 1 1 0 0 0 0 0
NON-AG 0 0 0 12 196 308 231 84 20 4 0 0 0
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
BRULE 92
RURAL 0 0 0 0 3 3 7 0 0 0 0 0 1 14
URBAN 0 0 0 5 14 18 18 13 2 3 0 1 4 78
AG 0 0 0 0 0 0 2 0 0 0 0 0 0
NON-AG 0 0 0 5 17 21 23 13 2 3 0 1 5
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
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BUFFALO 8
RURAL 0 0 0 0 3 1 3 1 0 0 0 0 0 8
URBAN 0 0 0 0 0 0 0 0 0 0 0 0 0 0
AG 0 0 0 0 3 1 3 1 0 0 0 0 0
NON-AG 0 0 0 0 0 0 0 0 0 0 0 0 0
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
BUTTE 361
RURAL 0 0 0 19 26 21 30 14 9 2 4 2 4 131
URBAN 0 0 0 16 62 56 25 17 16 10 3 3 22 230
AG 0 0 0 7 9 6 8 5 5 0 4 0 1
NON-AG 0 0 0 28 79 71 47 26 20 12 3 5 25
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
CAMPBELL 50
RURAL 0 0 0 1 4 6 5 1 2 3 0 0 0 22
URBAN 0 0 0 0 5 4 8 2 5 0 0 0 4 28
AG 0 0 0 1 4 6 4 1 2 3 0 0 0
NON-AG 0 0 0 0 5 4 9 2 5 0 0 0 4
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
CHARLES MIX 132
RURAL 0 0 0 6 16 6 15 4 0 0 0 0 1 48
URBAN 0 0 0 6 17 11 19 18 3 1 2 2 5 84
AG 0 0 0 5 12 2 2 1 0 0 0 0 0
NON-AG 0 0 0 7 21 15 32 21 3 1 2 2 6
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
CLARK 73
RURAL 0 0 0 2 4 3 0 0 0 1 0 0 2 12
URBAN 0 0 0 1 9 16 7 2 3 6 2 0 15 61
AG 0 0 0 2 4 1 0 0 0 0 0 0 0
NON-AG 0 0 0 1 9 18 7 2 3 7 2 0 17
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
CLAY 348
RURAL 0 0 0 2 13 17 4 8 3 1 1 1 2 52
URBAN 0 0 0 7 59 102 76 27 15 5 3 0 2 296
AG 0 0 0 0 4 2 2 1 1 0 0 0 0
NON-AG 0 0 0 9 68 117 78 34 17 6 4 1 4
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
CODINGTON 1,019
RURAL 0 0 0 4 19 16 11 8 6 1 1 1 0 67
URBAN 0 0 0 45 194 263 210 118 53 26 10 5 28 952
AG 0 0 0 2 2 0 2 3 1 0 0 0 0
NON-AG 0 0 0 47 211 279 219 123 58 27 11 6 28
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
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CORSON 51

RURAL 0 0 0 2 4 4 2 4 4 1 0 1 0 22
URBAN 0 0 0 2 1 5 8 3 2 2 2 2 2 29
AG 0 0 0 2 3 2 1 1 2 1 0 0 0
NON-AG 0 0 0 2 2 7 9 6 4 2 2 3 2
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0

CUSTER 478
RURAL 0 0 0 25 99 55 64 42 18 13 9 5 4 334
URBAN 0 0 0 5 29 37 41 20 6 4 2 0 0 144
AG 0 0 0 0 1 0 1 0 1 0 0 0 0
NON-AG 0 0 0 30 127 92 104 62 23 17 11 5 4
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0

DAVISON 482
RURAL 0 0 0 0 5 15 8 3 1 1 1 0 1 35
URBAN 0 0 0 28 91 110 100 65 22 11 7 6 7 447
AG 0 0 0 0 1 1 0 0 0 0 0 0 0
NON-AG 0 0 0 28 95 124 108 68 23 12 8 6 8
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0

DAY 112
RURAL 0 0 0 2 8 7 3 0 1 0 0 0 0 21
URBAN 0 0 0 3 14 16 11 9 13 5 3 4 13 91
AG 0 0 0 0 4 4 2 0 0 0 0 0 0
NON-AG 0 0 0 5 18 19 12 9 14 5 3 4 13
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0

DEUEL 118
RURAL 0 0 0 6 8 9 3 3 0 2 0 0 2 33
URBAN 0 0 0 6 19 15 15 7 6 2 1 1 13 85
AG 0 0 0 4 5 4 3 0 0 0 0 0 0
NON-AG 0 0 0 8 22 20 15 10 6 4 1 1 15
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0

DEWEY 40
RURAL 0 0 0 1 5 6 1 1 1 1 0 0 1 17
URBAN 0 0 0 1 6 4 4 2 0 0 2 0 4 23
AG 0 0 0 1 5 6 1 1 1 1 0 0 1
NON-AG 0 0 0 1 6 4 4 2 0 0 2 0 4
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0

DOUGLAS 60
RURAL 0 0 0 2 6 6 2 2 1 0 0 0 1 20
URBAN 0 0 0 1 10 5 8 6 3 2 0 1 4 40
AG 0 0 0 1 6 1 1 1 0 0 0 0 0
NON-AG 0 0 0 2 10 10 9 7 4 2 0 1 5
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
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EDMUNDS 103
RURAL 0 0 0 7 16 9 7 0 3 1 0 0 3 46
URBAN 0 0 0 4 12 12 9 5 1 1 1 5 7 57
AG 0 0 0 2 8 4 1 0 1 1 0 0 1
NON-AG 0 0 0 9 20 17 15 5 3 1 1 5 9
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
FALL RIVER 236
RURAL 0 0 0 6 24 8 14 6 1 2 1 2 5 69
URBAN 0 0 0 18 37 27 27 23 11 7 7 1 9 167
AG 0 0 0 1 4 0 2 1 0 0 1 1 0
NON-AG 0 0 0 23 57 35 39 28 12 9 7 2 14
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
FAULK 34
RURAL 0 0 0 1 1 2 2 1 0 1 1 0 0 9
URBAN 0 0 0 0 6 2 9 6 1 0 0 0 1 25
AG 0 0 0 1 1 1 2 0 0 1 1 0 0
NON-AG 0 0 0 0 6 3 9 7 1 0 0 0 1
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
GRANT 186
RURAL 0 0 0 5 11 6 9 7 3 0 0 0 0 41
URBAN 0 0 0 6 34 30 27 15 23 5 1 2 2 145
AG 0 0 0 3 1 1 3 4 3 0 0 0 0
NON-AG 0 0 0 8 44 35 33 18 23 5 1 2 2
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
GREGORY 127
RURAL 0 0 0 4 16 7 8 1 1 0 0 0 0 37
URBAN 0 0 0 2 15 7 14 8 2 8 4 9 21 90
AG 0 0 0 3 15 6 8 1 1 0 0 0 0
NON-AG 0 0 0 3 16 8 14 8 2 8 4 9 21
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
HAAKON 55
RURAL 0 0 0 1 4 0 2 3 1 0 0 0 3 14
URBAN 0 0 0 0 5 7 5 6 4 0 1 1 12 41
AG 0 0 0 1 4 0 1 3 1 0 0 0 3
NON-AG 0 0 0 0 5 7 6 6 4 0 1 1 12
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
HAMLIN 154
RURAL 0 0 0 8 27 15 19 5 1 4 0 2 1 82
URBAN 0 0 0 4 17 13 8 8 4 2 3 0 13 72
AG 0 0 0 3 7 2 2 0 0 3 0 0 0
NON-AG 0 0 0 9 37 26 25 13 5 3 3 2 14
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
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HANSON 45
RURAL 0 0
URBAN 0 0
AG 0 0
NON-AG 0 0
MBL HM 0 0
HARDING 63
RURAL 0 0
URBAN 0 0
AG 0 0
NON-AG 0 0
MBL HM 0 0
HUGHES 563
RURAL 0 0
URBAN 0 0
AG 0 0
NON-AG 0 0
MBL HM 0 0
HUTCHINSON 177
RURAL 0 0
URBAN 0 0
AG 0 0
NON-AG 0 0
MBL HM 0 0

RURAL 0 0
URBAN 0 0
AG 0 0
NON-AG 0 0
MBL HM 0 0
JACKSON 43
RURAL 0 0
URBAN 0 0
AG 0 0
NON-AG 0 0
MBL HM 0 0
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JERAULD 56
RURAL 0 0 0 4 4 2 3 0 0 0 0 0 0 13
URBAN 0 0 0 1 6 7 6 4 5 2 4 4 4 43
AG 0 0 0 4 4 1 2 0 0 0 0 0 0
NON-AG 0 0 0 1 6 8 7 4 5 2 4 4 4
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
JONES 31
RURAL 0 0 0 2 3 3 1 2 0 0 0 0 0 11
URBAN 0 0 0 2 3 3 3 4 1 0 1 1 2 20
AG 0 0 0 2 3 2 1 2 0 0 0 0 0
NON-AG 0 0 0 2 3 4 3 4 1 0 1 1 2
KINGSBURY 90
RURAL 0 0 0 0 6 3 2 0 1 1 0 0 3 16
URBAN 0 0 0 8 7 20 10 7 3 1 2 3 13 74
AG 0 0 0 0 1 0 0 0 0 0 0 0 0
NON-AG 0 0 0 8 12 23 12 7 4 2 2 3 16
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
LAKE 340
RURAL 0 0 0 7 47 33 20 15 2 3 1 0 2 130
URBAN 0 0 0 5 26 47 67 33 13 5 3 3 8 210
AG 0 0 0 4 3 5 2 1 0 1 0 0 0
NON-AG 0 0 0 8 70 75 85 47 15 7 4 3 10
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
LAWRENCE 850
RURAL 0 0 0 37 104 75 51 30 7 3 3 4 8 322
URBAN 0 0 0 65 177 149 68 35 9 10 9 1 5 528
AG 0 0 0 0 0 0 0 0 0 0 0 0 0
NON-AG 0 0 0 102 281 224 119 65 16 13 12 5 13
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
LINCOLN 1,888
RURAL 0 0 0 15 67 70 45 9 7 3 2 0 5 223
URBAN 0 0 0 36 237 607 623 104 25 11 3 7 12 1,665
AG 0 0 0 0 2 6 1 0 1 0 0 0 1
NON-AG 0 0 0 51 302 671 667 113 31 14 5 7 16
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
LYMAN 68
RURAL 0 0 0 1 14 3 4 3 0 2 3 0 0 30
URBAN 0 0 0 1 8 5 12 7 2 0 1 0 2 38
AG 0 0 0 1 13 3 3 2 0 2 1 0 0
NON-AG 0 0 0 1 9 5 13 8 2 0 3 0 2
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
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MARSHALL 109
RURAL 0 0 0 2 19 11 15 2 3 0 0 0 1 53
URBAN 0 0 0 3 17 12 10 4 4 1 1 1 3 56
AG 0 0 0 1 3 2 2 0 0 0 0 0 0
NON-AG 0 0 0 4 33 21 23 6 7 1 1 1 4
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0

MCCOOK 112
RURAL 0 0 0 2 8 6 4 3 2 2 1 0 0 28
URBAN 0 0 0 3 14 17 18 12 13 3 0 0 4 84
AG 0 0 0 0 4 3 1 0 0 1 0 0 0
NON-AG 0 0 0 5 18 20 21 15 15 4 1 0 4
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0

MCPHERSON 79
RURAL 0 0 0 4 9 9 8 2 0 0 0 0 0 32
URBAN 0 0 0 3 5 13 23 2 1 0 0 0 0 47
AG 0 0 0 4 9 9 8 2 0 0 0 0 0
NON-AG 0 0 0 3 5 13 23 2 1 0 0 0 0
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0

MEADE 1,007
RURAL 0 0 0 39 140 210 210 73 20 6 5 1 9 713
URBAN 0 0 0 31 113 49 47 28 10 6 1 3 6 294
AG 0 0 0 1 3 1 4 0 0 1 1 0 1
NON-AG 0 0 0 69 250 258 253 101 30 11 5 4 14
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0

MELLETTE 21
RURAL 0 0 0 2 1 3 2 0 0 0 0 0 0 8
URBAN 0 0 0 1 3 3 1 0 0 1 1 1 2 13
AG 0 0 0 2 1 3 2 0 0 0 0 0 0
NON-AG 0 0 0 1 3 3 1 0 0 1 1 1 2
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0

MINER 45
RURAL 0 0 0 2 10 4 3 0 0 0 0 0 0 19
URBAN 0 0 0 1 6 7 2 1 4 0 1 1 3 26
AG 0 0 0 2 8 4 3 0 0 0 0 0 0
NON-AG 0 0 0 1 8 7 2 1 4 0 1 1 3
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0

MINNEHAHA 5,960
RURAL 0 0 0 17 81 92 79 32 12 1 6 0 10 330
URBAN 0 0 0 132 763 1,577 1,824 802 238 109 48 32 105 5,630
AG 0 0 0 0 1 0 2 0 0 0 0 0 0
NON-AG 0 0 0 149 843 1,669 1,901 834 250 110 54 32 115
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
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MOODY 116
RURAL 0 0 0 3 4 8 3 2 1 0 0 0 1 22
URBAN 0 0 0 5 20 21 18 12 2 2 7 1 6 94
AG 0 0 0 0 1 2 0 0 0 0 0 0 0
NON-AG 0 0 0 8 23 27 21 14 3 2 7 1 7
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
PENNINGTON 3,919
RURAL 0 0 0 34 254 405 232 118 28 16 5 6 26 1,124
URBAN 0 0 0 108 652 914 615 269 112 34 21 26 44 2,795
AG 0 0 0 2 1 0 1 0 0 0 0 0 0
NON-AG 0 0 0 140 905 1,319 846 387 140 50 26 32 70
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
PERKINS 92
RURAL 0 0 0 0 2 5 2 1 1 0 2 0 2 15
URBAN 0 0 0 5 9 16 8 3 7 8 5 3 13 7
AG 0 0 0 0 1 3 0 1 1 0 2 0 1
NON-AG 0 0 0 5 10 18 10 3 7 8 5 3 14
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
POTTER 86
RURAL 0 0 0 1 7 8 6 0 1 0 0 0 0 23
URBAN 0 0 0 0 6 9 8 9 8 3 4 4 12 63
AG 0 0 0 0 7 8 5 0 0 0 0 0 0
NON-AG 0 0 0 1 6 9 9 9 9 3 4 4 12
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
ROBERTS 156
RURAL 0 0 0 3 17 17 10 8 1 1 0 0 1 58
URBAN 0 0 0 2 16 23 29 14 9 3 1 0 1 98
AG 0 0 0 1 3 4 4 3 0 0 0 0 0
NON-AG 0 0 0 4 30 36 35 19 10 4 1 0 2
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
SANBORN 31
RURAL 0 0 0 2 4 2 2 1 0 0 0 1 0 12
URBAN 0 0 0 0 4 5 0 0 2 2 2 1 3 19
AG 0 0 0 2 3 2 2 1 0 0 0 0 0
NON-AG 0 0 0 0 5 5 0 0 2 2 2 2 3
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
SHANNON 5
RURAL 0 0 0 2 1 1 0 0 0 0 0 1 0 5
URBAN 0 0 0 0 0 0 0 0 0 0 0 0 0 0
AG 0 0 0 2 1 1 0 0 0 0 0 1 0
NON-AG 0 0 0 0 0 0 0 0 0 0 0 0 0
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
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SPINK 167
RURAL 0 0 0 3 9 3 1 2 2 2 0 1 2 25
URBAN 0 0 0 3 12 32 19 17 7 10 7 1 34 142
AG 0 0 0 2 7 0 0 2 1 0 0 0 0
NON-AG 0 0 0 4 14 35 20 17 8 12 7 2 36
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
STANLEY 120
RURAL 0 0 0 2 5 7 6 2 0 0 0 0 1 23
URBAN 0 0 0 5 15 24 30 10 2 6 2 2 1 97
AG 0 0 0 2 2 1 2 1 0 0 0 0 0
NON-AG 0 0 0 5 18 30 34 11 2 6 2 2 2
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
SULLY 51
RURAL 0 0 0 1 8 5 4 2 0 1 2 1 2 26
URBAN 0 0 0 0 5 7 1 2 2 1 0 2 5 25
AG 0 0 0 1 5 2 2 0 0 0 0 0 0
NON-AG 0 0 0 0 8 10 3 4 2 2 2 3 7
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
TODD 20
RURAL 0 0 0 0 2 2 1 0 1 0 0 0 0 6
URBAN 0 0 0 2 3 2 0 1 1 1 2 0 2 14
AG 0 0 0 0 1 2 0 0 0 0 0 0 0
NON-AG 0 0 0 2 4 2 1 1 2 1 2 0 2
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
TRIPP 149
RURAL 0 0 0 7 10 6 8 1 0 0 0 0 1 33
URBAN 0 0 0 3 8 21 36 17 6 4 4 2 15 116
AG 0 0 0 6 8 4 4 1 0 0 0 0 1
NON-AG 0 0 0 4 10 23 40 17 6 4 4 2 15
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
TURNER 105
RURAL 0 0 0 0 2 5 2 5 0 0 0 1 1 16
URBAN 0 0 0 1 7 20 31 12 6 4 1 4 3 89
AG 0 0 0 0 2 1 1 0 0 0 0 0 0
NON-AG 0 0 0 1 7 24 32 17 6 4 1 5 4
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
UNION 545
RURAL 0 0 0 6 19 44 105 94 25 12 7 3 5 320
URBAN 0 0 0 10 33 54 62 41 11 2 4 1 7 225
AG 0 0 0 3 6 6 6 1 3 1 0 2 1
NON-AG 0 0 0 13 46 92 161 134 33 13 11 2 11
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
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WALWORTH 207

RURAL 0 0 0 0 5 7 2 4 1 2 2 1 1 25
URBAN 0 0 0 9 19 24 25 20 19 10 4 4 48 182
AG 0 0 0 0 3 5 0 1 1 1 2 0 0
NON-AG 0 0 0 9 21 26 27 23 19 11 4 5 49
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0

YANKTON 678
RURAL 0 0 0 9 34 52 35 15 12 4 8 1 4 174
URBAN 0 0 0 16 96 141 135 63 17 3 9 6 18 504
AG 0 0 0 1 9 4 4 1 0 1 0 1 0
NON-AG 0 0 0 24 121 189 166 77 29 6 17 6 22
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0

ZIEBACH 24
RURAL 0 0 0 0 2 4 0 1 0 0 0 0 0 7
URBAN 0 0 0 1 3 3 3 4 1 0 1 0 1 17
AG 0 0 0 0 2 4 0 1 0 0 0 0 0
NON-AG 0 0 0 1 3 3 3 4 1 0 1 0 1
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0



