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AURORA 53
RURAL 0 0 0 1 4 2 4 2 1 0 0 0 1 15
URBAN 0 0 0 1 6 11 4 4 7 2 0 1 2 38
AG 0 0 0 1 2 2 0 0 1 0 0 0 0
NON-AG 0 0 0 1 8 11 8 6 7 2 0 1 3
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
BEADLE 555
RURAL 0 0 0 5 14 10 5 8 3 0 1 0 1 47
URBAN 0 0 0 17 84 116 87 73 35 29 21 12 34 508
AG 0 0 0 1 4 4 1 1 0 0 0 0 0
NON-AG 0 0 0 21 94 122 91 80 38 29 22 12 35
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
BENNETT 63
RURAL 0 0 0 4 10 10 8 6 2 0 0 0 0 40
URBAN 0 0 0 1 4 6 7 4 1 0 0 0 0 23
AG 0 0 0 2 9 9 7 6 2 0 0 0 0
NON-AG 0 0 0 3 5 7 8 4 1 0 0 0 0
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
BON HOMME 152
RURAL 0 0 0 3 6 6 5 0 1 0 0 1 0 22
URBAN 0 0 0 13 13 18 23 20 8 10 3 5 17 130
AG 0 0 0 2 2 2 3 0 0 0 0 0 0
NON-AG 0 0 0 14 17 22 25 20 9 10 3 6 17
MBL HM 0 0 0 0 0 0 0 (0] 0 0 0 0 0
BROOKINGS 841
RURAL 0 0 0 13 32 23 19 8 3 0 1 2 1 102
URBAN 0 0 0 30 162 227 176 76 28 14 6 8 12 739
AG 0 0 0 2 5 3 4 1 0 0 0 1 0
NON-AG 0 0 0 41 189 247 191 83 31 14 7 9 13
MBL HM 0 0 0 0 0 0 0 (0] 0 0 0 0 0
BROWN 924
RURAL 0 0 0 7 36 21 19 7 3 1 0 0 0 94
URBAN 0 0 0 49 218 268 196 63 27 4 1 2 2 830
AG 0 0 0 0 1 2 2 1 0 0 0 0 0
NON-AG 0 0 0 56 253 287 213 69 30 5 1 2 2
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
BRULE 94
RURAL 0 0 0 0 3 4 1 0 0 0 0 0 1 9
URBAN 0 0 0 4 17 20 15 14 4 2 2 2 5 85
AG 0 0 0 0 0 0 1 0 0 0 0 0 0
NON-AG 0 0 0 4 20 24 15 14 4 2 2 2 6
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
BUFFALO 1
RURAL 0 0 0 0 0 0 1 0 0 0 0 0 0 1
URBAN 0 0 0 0 0 0 0 0 0 0 0 0 0 0
AG 0 0 0 0 0 0 1 0 0 0 0 0 0
NON-AG 0 0 0 0 0 0 0 0 0 0 0 0 0
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
BUTTE 395
RURAL 0 0 0 14 32 34 27 24 16 5 3 1 5 161
URBAN 0 0 0 23 80 55 32 15 10 2 4 3 10 234
AG 0 0 0 2 8 8 7 18 11 4 2 0 1
NON-AG 0 0 0 35 104 81 52 21 15 3 5 4 14
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
CAMPBELL 59
RURAL 0 0 0 3 6 4 4 1 1 2 0 0 0 21
URBAN 0 0 0 0 9 5 9 6 2 1 1 1 4 38
AG 0 0 0 1 6 4 3 1 1 2 0 0 0
NON-AG 0 0 0 2 9 5 10 6 2 1 1 1 4
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
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CHARLES MIX 142
RURAL 0 0 0 3 13 21 10 4 0 0 0 0 0 51
URBAN 0 0 0 8 24 9 17 14 5 1 2 4 7 91
AG 0 0 0 3 10 4 1 1 0 0 0 0 0
NON-AG 0 0 0 8 27 26 26 17 5 1 2 4 7
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
CLARK 61
RURAL 0 0 0 1 2 1 1 0 0 0 0 0 1 6
URBAN 0 0 0 3 13 14 10 1 1 2 2 0 9 55
AG 0 0 0 1 2 1 0 0 0 0 0 0 0
NON-AG 0 0 0 3 13 14 11 1 1 2 2 0 10
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
CLAY 357
RURAL 0 0 0 3 13 18 4 5 2 0 1 0 1 47
URBAN 0 0 0 10 92 95 65 27 12 3 3 0 3 310
AG 0 0 0 1 3 1 2 1 1 0 0 0 0
NON-AG 0 0 0 12 102 112 67 31 13 3 4 0 4
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
CODINGTON 1,055
RURAL 0 0 0 4 19 12 13 13 6 2 2 2 1 74
URBAN 0 0 0 53 245 278 183 116 46 16 17 4 23 981
AG 0 0 0 1 0 0 2 2 0 0 0 0 0
NON-AG 0 0 0 56 264 290 194 127 52 18 19 6 24
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
CORSON 67
RURAL 0 0 0 6 9 3 4 4 4 0 0 2 0 32
URBAN 0 0 0 1 0 6 6 7 5 2 3 1 4 35
AG 0 0 0 6 7 2 2 0 1 0 0 1 0
NON-AG 0 0 0 1 2 7 8 11 8 2 3 2 4
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
CUSTER 452
RURAL 0 0 0 32 97 56 44 31 16 12 7 7 6 308
URBAN 0 0 0 11 33 36 38 19 5 1 1 0 0 144
AG 0 0 0 0 2 1 0 0 0 0 0 0 0
NON-AG 0 0 0 43 128 91 82 50 21 13 8 7 6
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
DAVISON 585
RURAL 0 0 0 4 10 12 14 2 5 1 0 0 1 49
URBAN 0 0 0 31 119 136 124 63 30 6 9 9 9 536
AG 0 0 0 0 3 2 0 0 1 0 0 0 0
NON-AG 0 0 0 35 126 146 138 65 34 7 9 9 10
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
DAY 125
RURAL 0 0 0 2 5 3 1 0 1 0 0 0 0 12
URBAN 0 0 0 5 21 25 14 12 14 3 3 5 11 113
AG 0 0 0 1 2 0 0 0 0 0 0 0 0
NON-AG 0 0 0 6 24 28 15 12 15 3 3 5 11
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
DEUEL 84
RURAL 0 0 0 3 8 2 0 1 0 1 0 0 2 17
URBAN 0 0 0 3 17 13 10 5 5 2 0 1 11 67
AG 0 0 0 1 6 1 0 0 0 0 0 0 0
NON-AG 0 0 0 5 19 14 10 6 5 3 0 1 13
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
DEWEY 38
RURAL 0 0 0 1 6 3 3 1 1 0 0 0 2 17
URBAN 0 0 0 2 4 3 3 5 0 0 0 0 4 21
AG 0 0 0 1 5 3 3 0 0 0 0 0 2
NON-AG 0 0 0 2 5 3 3 6 1 0 0 0 4
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
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DOUGLAS 44
RURAL 0 0 0 2 2 2 1 1 0 0 0 0 0 8
URBAN 0 0 0 2 10 6 4 4 3 2 2 0 3 36
AG 0 0 0 1 2 0 0 0 0 0 0 0 0
NON-AG 0 0 0 3 10 8 5 5 3 2 2 0 3
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
EDMUNDS 100
RURAL 0 0 0 5 20 11 6 0 2 0 0 0 2 46
URBAN 0 0 0 0 13 9 9 8 4 1 0 2 8 54
AG 0 0 0 0 11 3 2 0 0 0 0 0 0
NON-AG 0 0 0 5 22 17 13 8 6 1 0 2 10
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
FALL RIVER 242
RURAL 0 0 0 8 25 18 13 6 2 2 1 2 2 79
URBAN 0 0 0 13 41 34 24 23 6 6 5 1 10 163
AG 0 0 0 1 4 0 2 1 0 0 1 0 0
NON-AG 0 0 0 20 62 52 35 28 8 8 5 3 12
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
FAULK 23
RURAL 0 0 0 1 0 0 1 2 0 0 0 0 0 4
URBAN 0 0 0 1 5 3 5 4 0 0 0 0 1 19
AG 0 0 0 1 0 0 1 1 0 0 0 0 0
NON-AG 0 0 0 1 5 3 5 5 0 0 0 0 1
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
GRANT 162
RURAL 0 0 0 3 3 5 6 4 1 0 0 0 0 22
URBAN 0 0 0 10 30 34 22 18 17 3 3 0 3 140
AG 0 0 0 0 0 1 2 3 1 0 0 0 0
NON-AG 0 0 0 13 33 38 26 19 17 3 3 0 3
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
GREGORY 123
RURAL 0 0 0 5 11 5 4 3 1 1 0 0 1 31
URBAN 0 0 0 4 18 13 14 11 3 7 3 7 12 92
AG 0 0 0 4 10 4 4 3 1 0 0 0 0
NON-AG 0 0 0 5 19 14 14 11 3 8 3 7 13
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
HAAKON 71
RURAL 0 0 0 1 8 2 1 1 1 0 0 0 4 18
URBAN 0 0 0 1 8 4 7 4 4 2 3 3 17 53
AG 0 0 0 1 6 2 1 1 1 0 0 0 4
NON-AG 0 0 0 1 10 4 7 4 4 2 3 3 17
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
HAMLIN 149
RURAL 0 0 0 7 22 11 16 7 1 1 0 1 3 69
URBAN 0 0 0 4 18 17 10 9 5 1 3 1 12 80
AG 0 0 0 3 4 2 2 0 0 1 0 0 0
NON-AG 0 0 0 8 36 26 24 16 6 1 3 2 15
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
HAND 75
RURAL 0 0 0 2 4 4 4 0 1 0 0 0 0 15
URBAN 0 0 0 1 7 11 9 9 6 7 3 3 4 60
AG 0 0 0 2 4 1 1 0 0 0 0 0 0
NON-AG 0 0 0 1 7 14 12 9 7 7 3 3 4
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
HANSON 55
RURAL 0 0 0 2 10 2 1 1 0 1 0 1 1 19
URBAN 0 0 0 5 12 3 2 7 0 0 2 0 5 36
AG 0 0 0 0 4 0 1 0 0 0 0 0 0
NON-AG 0 0 0 7 18 5 2 8 0 1 2 1 6
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
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HARDING 98
RURAL 0 0 0 4 11 17 6 16 9 5 0 2 1 71
URBAN 0 0 0 2 3 6 4 6 2 1 2 0 1 27
AG 0 0 0 3 11 17 6 16 9 5 0 2 1
NON-AG 0 0 0 3 3 6 4 6 2 1 2 0 1
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
HUGHES 545
RURAL 0 0 0 7 29 21 21 3 3 7 0 0 3 94
URBAN 0 0 0 21 104 161 85 41 15 5 6 2 11 451
AG 0 0 0 0 1 0 0 0 0 0 0 0 0
NON-AG 0 0 0 28 132 182 106 44 18 12 6 2 14
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
HUTCHINSON 209
RURAL 0 0 0 4 13 13 6 2 2 1 1 0 0 42
URBAN 0 0 0 8 30 27 32 20 13 6 5 4 22 167
AG 0 0 0 3 7 11 4 0 0 0 0 0 0
NON-AG 0 0 0 9 36 29 34 22 15 7 6 4 22
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
HYDE 30
RURAL 0 0 0 1 7 1 0 0 0 0 0 0 0 9
URBAN 0 0 0 2 5 3 5 2 1 0 1 0 2 21
AG 0 0 0 1 7 1 0 0 0 0 0 0 0
NON-AG 0 0 0 2 5 3 5 2 1 0 1 0 2
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
JACKSON 43
RURAL 0 0 0 1 0 3 2 0 2 0 0 0 2 10
URBAN 0 0 0 1 5 4 6 6 2 0 2 1 6 33
AG 0 0 0 1 0 3 1 0 2 0 0 0 2
NON-AG 0 0 0 1 5 4 7 6 2 0 2 1 6
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
JERAULD 56
RURAL 0 0 0 2 7 2 1 0 0 0 0 0 0 12
URBAN 0 0 0 2 6 3 6 5 7 3 3 3 6 44
AG 0 0 0 2 7 1 1 0 0 0 0 0 0
NON-AG 0 0 0 2 6 4 6 5 7 3 3 3 6
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
JONES 32
RURAL 0 0 0 2 2 0 2 1 2 0 0 0 1 10
URBAN 0 0 0 1 1 4 5 2 1 2 2 1 3 22
AG 0 0 0 2 2 0 2 1 2 0 0 0 0
NON-AG 0 0 0 1 1 4 5 2 1 2 2 1 4
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
KINGSBURY 113
RURAL 0 0 0 2 6 7 2 1 0 0 0 0 3 21
URBAN 1 0 0 4 20 20 10 12 3 3 0 3 16 92
AG 0 0 0 0 2 1 0 1 0 0 0 0 0
NON-AG 1 0 0 6 24 26 12 12 3 3 0 3 19
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
LAKE 320
RURAL 0 0 0 8 38 22 8 12 2 3 2 0 3 98
URBAN 0 0 0 7 42 51 58 32 15 8 0 1 8 222
AG 0 0 0 2 2 0 0 1 0 0 0 0 0
NON-AG 0 0 0 13 78 73 66 43 17 11 2 1 11
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
LAWRENCE 836
RURAL 0 0 0 42 102 78 42 24 3 3 2 3 1 300
URBAN 0 0 0 60 215 133 78 27 5 7 8 1 2 536
AG 0 0 0 0 0 0 0 0 0 0 0 0 0
NON-AG 0 0 0 102 317 211 120 51 8 10 10 4 3
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
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LINCOLN 1,893
RURAL 0 0 0 10 53 59 46 11 5 1 1 0 1 187
URBAN 0 0 0 32 230 735 583 86 22 5 1 4 8 1,706
AG 0 0 0 0 1 3 1 0 0 0 0 0 0
NON-AG 0 0 0 42 282 791 628 97 27 6 2 4 9
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
LYMAN 49
RURAL 0 0 0 0 14 2 2 1 0 1 1 0 1 22
URBAN 0 0 0 1 5 2 7 5 2 1 0 0 4 27
AG 0 0 0 0 12 2 1 1 0 1 1 0 1
NON-AG 0 0 0 1 7 2 8 5 2 1 0 0 4
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
MARSHALL 103
RURAL 0 0 0 0 17 10 16 1 1 0 0 0 1 46
URBAN 0 0 0 2 17 6 15 5 6 1 2 1 2 57
AG 0 0 0 0 3 3 1 0 0 0 0 0 0
NON-AG 0 0 0 2 31 13 30 6 7 1 2 1 3
MBL HM 0 0 0 0 0 0 0 (0] 0 0 0 0 0
MCCOOK 103
RURAL 0 0 0 2 5 5 5 2 1 1 1 0 0 22
URBAN 0 0 0 4 16 9 16 13 12 6 0 0 5 81
AG 0 0 0 0 2 0 1 (0] 0 0 0 0 0
NON-AG 0 0 0 6 19 14 20 15 13 7 1 0 5
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
MCPHERSON 90
RURAL 0 0 0 2 10 8 5 1 1 0 0 0 0 27
URBAN 0 0 0 3 10 15 29 4 2 0 0 0 0 63
AG 0 0 0 2 10 8 5 1 1 0 0 0 0
NON-AG 0 0 0 3 10 15 29 4 2 0 0 0 0
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
MEADE 884
RURAL 0 0 0 35 151 190 130 60 20 3 1 0 4 594
URBAN 2 0 0 27 91 56 59 33 5 4 3 2 8 290
AG 0 0 0 0 1 1 1 1 0 0 0 0 0
NON-AG 2 0 0 62 241 245 188 92 25 7 4 2 12
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
MELLETTE 21
RURAL 0 0 0 3 1 1 2 0 0 0 0 0 0 7
URBAN 0 0 0 1 3 4 1 1 0 0 0 2 2 14
AG 0 0 0 3 1 1 2 0 0 0 0 0 0
NON-AG 0 0 0 1 3 4 1 1 0 0 0 2 2
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
MINER 38
RURAL 0 0 0 0 7 3 1 0 0 0 0 0 0 11
URBAN 0 0 0 0 6 11 3 1 2 2 0 0 2 27
AG 0 0 0 0 6 3 1 0 0 0 0 0 0
NON-AG 0 0 0 0 7 11 3 1 2 2 0 0 2
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
MINNEHAHA 6,274
RURAL 0 0 0 13 68 90 71 36 8 5 6 1 6 304
URBAN 0 2 0 162 813 1,767 1,826 840 229 126 57 31 117 5,970
AG 0 0 0 0 1 0 1 1 0 0 0 0 0
NON-AG 0 2 0 175 880 1,857 1,896 875 237 131 63 32 123
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
MOODY 107
RURAL 0 0 0 1 7 10 4 1 1 0 0 0 1 25
URBAN 0 0 0 6 20 19 17 6 1 1 7 1 4 82
AG 0 0 0 0 1 2 0 0 0 0 0 0 0
NON-AG 0 0 0 7 26 27 21 7 2 1 7 1 5
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
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PENNINGTON 4,132
RURAL 0 0 0 33 191 405 259 107 31 19 16 8 23 1,092
URBAN 0 0 0 83 606 1,099 743 264 115 40 25 26 39 3,040
AG 0 0 0 0 3 0 1 1 0 0 0 0 0
NON-AG 0 0 0 116 794 1,504 1,001 370 146 59 41 34 62
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
PERKINS 118
RURAL 0 0 0 2 5 8 2 3 5 0 0 0 1 26
URBAN 0 0 0 4 16 14 5 8 6 11 7 3 18 92
AG 0 0 0 1 4 7 1 2 5 0 0 0 0
NON-AG 0 0 0 5 17 15 6 9 6 11 7 3 19
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
POTTER 94
RURAL 0 0 0 1 6 3 8 (0] 1 0 0 0 0 19
URBAN 2 0 0 1 8 13 10 14 10 2 2 2 11 75
AG 0 0 0 0 6 3 4 0 0 0 0 0 0
NON-AG 2 0 0 2 8 13 14 14 11 2 2 2 11
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
ROBERTS 155
RURAL 0 0 0 4 13 16 10 3 1 1 0 0 1 49
URBAN 0 0 0 7 13 23 30 19 8 4 0 1 1 106
AG 0 0 0 3 3 6 4 0 0 0 0 0 0
NON-AG 0 0 0 8 23 33 36 22 9 5 0 1 2
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
SANBORN 35
RURAL 0 0 0 1 6 0 1 0 0 0 1 0 0 9
URBAN 0 0 0 1 5 7 2 1 1 3 2 1 3 26
AG 0 0 0 1 5 0 1 0 0 0 0 0 0
NON-AG 0 0 0 1 6 7 2 1 1 3 3 1 3
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
SHANNON 4
RURAL 0 0 0 1 1 1 0 0 0 0 0 0 0 3
URBAN 0 0 0 0 0 0 0 0 0 0 0 1 0 1
AG 0 0 0 1 1 0 0 0 0 0 0 0 0
NON-AG 0 0 0 0 0 1 0 0 0 0 0 1 0
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
SPINK 157
RURAL 0 0 0 1 6 2 3 0 3 3 0 0 4 22
URBAN 1 0 0 5 19 27 19 9 6 6 5 3 35 135
AG 0 0 0 1 3 0 0 0 1 0 0 0 0
NON-AG 1 0 0 5 22 29 22 9 8 9 5 3 39
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
STANLEY 122
RURAL 0 0 0 0 6 10 9 2 1 0 0 0 1 29
URBAN 0 0 0 4 12 14 38 8 4 6 2 3 2 93
AG 0 0 0 0 2 1 3 1 0 0 0 0 0
NON-AG 0 0 0 4 16 23 44 9 5 6 2 3 3
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
SULLY 64
RURAL 0 0 0 2 8 10 1 3 0 1 2 0 4 31
URBAN 0 0 0 2 9 7 2 2 2 1 0 1 7 33
AG 0 0 0 2 4 2 1 0 0 0 0 0 0
NON-AG 0 0 0 2 13 15 2 5 2 2 2 1 11
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
TODD 20
RURAL 0 0 0 0 2 2 1 0 0 0 0 0 0 5
URBAN 0 0 0 4 4 2 0 0 1 0 1 0 3 15
AG 0 0 0 0 1 2 1 0 0 0 0 0 0
NON-AG 0 0 0 4 5 2 0 0 1 0 1 0 3
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
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TRIPP 137
RURAL 0 0 0 3 8 12 3 1 1 0 0 0 1 29
URBAN 0 0 0 2 12 24 25 14 8 4 5 0 14 108
AG 0 0 0 3 7 8 2 0 1 0 0 0 0
NON-AG 0 0 0 2 13 28 26 15 8 4 5 0 15
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
TURNER 128
RURAL 0 0 0 0 4 5 3 3 1 0 1 0 0 17
URBAN 0 0 0 2 11 25 34 14 6 5 6 4 4 111
AG 0 0 0 0 3 1 1 0 0 0 0 0 0
NON-AG 0 0 0 2 12 29 36 17 7 5 7 4 4
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
UNION 596
RURAL 0 0 0 4 20 62 116 95 20 9 5 1 7 339
URBAN 0 0 0 7 38 54 74 34 14 5 9 4 18 257
AG 0 0 0 0 0 1 1 1 0 1 0 0 1
NON-AG 0 0 0 11 58 115 189 128 34 13 14 5 24
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
WALWORTH 199
RURAL 0 0 0 0 12 7 5 6 3 0 1 0 1 35
URBAN 0 0 0 12 25 21 22 8 14 10 5 4 43 164
AG 0 0 0 0 3 6 1 1 1 0 1 0 0
NON-AG 0 0 0 12 34 22 26 13 16 10 5 4 44
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
YANKTON 716
RURAL 0 0 0 8 39 42 29 6 11 4 4 0 5 148
URBAN 0 0 0 23 113 163 140 65 25 7 14 1 17 568
AG 0 0 0 1 3 3 1 0 1 0 0 0 0
NON-AG 0 0 0 30 149 202 168 71 35 11 18 1 22
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
ZIEBACH 20
RURAL 0 0 0 0 4 1 0 1 0 0 0 0 0 6
URBAN 0 0 0 0 3 2 3 2 2 0 1 0 1 14
AG 0 0 0 0 4 1 0 1 0 0 0 0 0
NON-AG 0 0 0 0 3 2 3 2 2 0 1 0 1
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0



