SOUTH DAKOTA DEPARTMENT OF REVENUE PAGE 109
2006 SALES RATIO STUDY DATE 05/03/2010
From 11/01/2004 To 10/31/2006 SALES RATIO FREQUENCY DISTRIBUTION

UNDER 40% 50% 60% 70% 80% 90% 100% 110% 120% 130% 140% 150%
COUNTY 40% TO TO TO TO TO TO TO TO TO TO TO & SALES TOTAL

AURORA 54
RURAL 0 0 0 0 5 3 3 2 1 0 0 0 1 15
URBAN 0 0 0 4 7 9 5 4 3 2 2 0 3 39
AG 0 0 0 0 0 3 0 1 1 0 0 0 0
NON-AG 0 0 0 4 12 9 8 5 3 2 2 0 4
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
BEADLE 555
RURAL 0 0 0 5 17 9 3 4 3 0 1 0 2 44
URBAN 0 0 0 27 113 134 78 64 23 26 20 7 19 511
AG 0 0 0 1 5 2 0 0 0 0 0 0 0
NON-AG 0 0 0 31 125 141 81 68 26 26 21 7 21
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
BENNETT 48
RURAL 0 0 0 3 6 9 4 6 1 0 0 0 0 29
URBAN 0 0 0 0 2 6 5 5 1 0 0 0 0 19
AG 0 0 0 2 6 6 4 6 1 0 0 0 0
NON-AG 0 0 0 1 2 9 5 5 1 0 0 0 0
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
BON HOMME 169
RURAL 0 0 0 2 5 8 0 1 1 0 0 1 1 19
URBAN 0 0 0 9 19 24 31 23 12 8 5 3 16 150
AG 0 0 0 2 4 6 0 0 0 0 0 0 0
NON-AG 0 0 0 9 20 26 31 24 13 8 5 4 17
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
BROOKINGS 847
RURAL 0 0 0 12 40 28 16 7 2 0 0 2 0 107
URBAN 0 0 0 38 164 232 158 72 30 18 3 6 19 740
AG 0 0 0 1 4 1 0 0 0 0 0 1 0
NON-AG 0 0 0 49 200 259 174 79 32 18 3 7 19
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
BROWN 941
RURAL 0 0 0 6 29 22 25 6 2 0 0 0 0 90
URBAN 0 0 0 71 273 240 155 63 33 8 4 2 2 851
AG 0 0 0 0 1 2 1 0 0 0 0 0 0
NON-AG 0 0 0 77 301 260 179 69 35 8 4 2 2
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
BRULE 94
RURAL 0 0 0 1 2 2 1 0 0 0 1 0 0 7
URBAN 0 0 0 3 19 22 14 11 9 4 2 1 2 87
AG 0 0 0 0 0 0 0 0 0 0 0 0 0
NON-AG 0 0 0 4 21 24 15 11 9 4 3 1 2
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
BUFFALO 1
RURAL 0 0 0 0 0 0 0 1 0 0 0 0 0 1
URBAN 0 0 0 0 0 0 0 0 0 0 0 0 0 0
AG 0 0 0 0 0 0 0 0 0 0 0 0 0
NON-AG 0 0 0 0 0 0 0 1 0 0 0 0 0
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
BUTTE 416
RURAL 0 0 0 16 25 36 20 20 9 6 3 0 6 141
URBAN 0 0 0 29 81 68 47 21 12 6 1 3 7 275
AG 0 0 0 2 7 3 5 15 7 4 2 0 3
NON-AG 0 0 0 43 99 101 62 26 14 8 2 3 10
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
CAMPBELL 56
RURAL 0 0 0 2 6 5 4 1 1 1 0 0 0 20
URBAN 0 0 0 1 5 7 7 6 0 3 1 2 4 36
AG 0 0 0 0 5 4 4 1 1 1 0 0 0
NON-AG 0 0 0 3 6 8 7 6 0 3 1 2 4
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
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CHARLES MIX 121
RURAL 0 0 0 2 3 16 11 2 0 0 0 0 0 34
URBAN 0 0 0 7 19 11 14 9 6 2 3 2 14 87
AG 0 0 0 1 3 4 7 1 0 0 0 0 0
NON-AG 0 0 0 8 19 23 18 10 6 2 3 2 14
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
CLARK 52
RURAL 0 0 0 0 1 0 1 0 0 0 0 0 1 3
URBAN 0 0 0 4 11 9 8 4 2 0 2 1 8 49
AG 0 0 0 0 1 0 0 0 0 0 0 0 1
NON-AG 0 0 0 4 11 9 9 4 2 0 2 1 8
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
CLAY 314
RURAL 0 0 0 3 11 12 12 2 2 0 0 0 1 43
URBAN 0 0 0 19 92 82 49 13 7 1 2 1 5 271
AG 0 0 0 1 2 1 2 1 0 0 0 0 0
NON-AG 0 0 0 21 101 93 59 14 9 1 2 1 6
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
CODINGTON 1,095
RURAL 0 0 0 4 14 15 17 12 4 2 1 1 2 72
URBAN 0 0 0 55 272 309 183 117 36 12 15 5 19 1,023
AG 0 0 0 0 0 0 0 1 0 0 0 0 0
NON-AG 0 0 0 59 286 324 200 128 40 14 16 6 21
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
CORSON 75
RURAL 0 0 0 5 7 3 7 2 1 2 3 4 0 34
URBAN 0 0 0 3 1 8 7 12 3 2 1 1 3 41
AG 0 0 0 5 6 2 6 1 1 1 2 4 0
NON-AG 0 0 0 3 2 9 8 13 3 3 2 1 3
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
CUSTER 367
RURAL 0 0 0 25 89 52 32 23 10 8 3 2 4 248
URBAN 0 0 0 18 29 23 31 13 2 1 0 0 2 119
AG 0 0 0 0 1 1 0 0 0 0 0 0 0
NON-AG 0 0 0 43 117 74 63 36 12 9 3 2 6
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
DAVISON 608
RURAL 0 0 0 9 16 17 16 4 8 0 3 1 1 75
URBAN 0 0 0 23 140 148 121 49 26 11 5 3 7 533
AG 0 0 0 0 3 2 0 0 1 0 0 0 0
NON-AG 0 0 0 32 153 163 137 53 33 11 8 4 8
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
DAY 129
RURAL 0 0 0 3 5 2 0 0 0 0 0 0 1 11
URBAN 0 0 0 9 24 24 16 14 10 4 5 4 8 118
AG 0 0 0 2 2 0 0 0 0 0 0 0 0
NON-AG 0 0 0 10 27 26 16 14 10 4 5 4 9
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
DEUEL 63
RURAL 0 0 0 2 5 1 0 1 0 0 0 0 0 9
URBAN 0 0 0 5 19 12 4 3 1 2 0 0 8 54
AG 0 0 0 1 5 1 0 1 0 0 0 0 0
NON-AG 0 0 0 6 19 12 4 3 1 2 0 0 8
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
DEWEY 43
RURAL 0 0 0 2 5 2 4 3 1 0 0 0 0 17
URBAN 0 0 0 3 2 4 5 7 1 0 1 0 3 26
AG 0 0 0 2 4 1 3 3 0 0 0 0 0
NON-AG 0 0 0 3 3 5 6 7 2 0 1 0 3
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
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DOUGLAS 46
RURAL 0 0 0 2 0 0 1 2 2 0 0 0 2 9
URBAN 0 0 0 2 7 2 3 5 2 4 3 0 9 37
AG 0 0 0 1 0 0 0 0 0 0 0 0 0
NON-AG 0 0 0 3 7 2 4 7 4 4 3 0 11
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
EDMUNDS 93
RURAL 0 0 0 4 22 13 2 0 0 0 0 0 0 41
URBAN 0 0 0 2 13 4 7 9 5 1 1 2 8 52
AG 0 0 0 2 8 2 1 0 0 0 0 0 0
NON-AG 0 0 0 4 27 15 8 9 5 1 1 2 8
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
FALL RIVER 171
RURAL 0 0 0 8 17 14 3 3 2 1 0 1 3 52
URBAN 0 0 0 11 34 24 12 12 7 4 3 3 9 119
AG 0 0 0 0 0 1 1 0 0 0 0 0 0
NON-AG 0 0 0 19 51 37 14 15 9 5 3 4 12
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
FAULK 38
RURAL 0 0 0 2 2 1 0 3 0 0 0 0 0 8
URBAN 0 0 0 2 7 4 9 5 0 0 0 1 2 30
AG 0 0 0 2 1 1 0 1 0 0 0 0 0
NON-AG 0 0 0 2 8 4 9 7 0 0 0 1 2
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
GRANT 158
RURAL 0 0 0 3 4 4 1 0 1 0 1 0 1 15
URBAN 0 0 0 21 25 33 26 20 5 2 6 0 5 143
AG 0 0 0 0 0 1 0 0 1 0 0 0 0
NON-AG 0 0 0 24 29 36 27 20 5 2 7 0 6
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
GREGORY 96
RURAL 0 0 0 2 5 6 1 3 1 2 0 0 1 21
URBAN 0 0 0 5 13 17 9 8 4 4 3 4 8 75
AG 0 0 0 2 4 6 1 3 1 1 0 0 0
NON-AG 0 0 0 5 14 17 9 8 4 5 3 4 9
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
HAAKON 67
RURAL 0 0 0 1 7 2 3 0 0 0 1 0 2 16
URBAN 0 0 0 3 6 4 9 1 4 3 4 2 15 51
AG 0 0 0 1 5 2 3 0 0 0 1 0 2
NON-AG 0 0 0 3 8 4 9 1 4 3 4 2 15
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
HAMLIN 126
RURAL 0 0 0 4 15 5 10 5 2 0 0 1 3 45
URBAN 0 0 0 8 19 17 13 5 4 3 3 1 8 81
AG 0 0 0 0 0 1 0 0 0 0 0 0 0
NON-AG 0 0 0 12 34 21 23 10 6 3 3 2 11
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
HAND 72
RURAL 0 0 0 0 2 2 1 1 1 0 0 0 0 7
URBAN 0 0 0 1 12 14 6 7 8 4 2 4 7 65
AG 0 0 0 0 2 0 0 0 0 0 0 0 0
NON-AG 0 0 0 1 12 16 7 8 9 4 2 4 7
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
HANSON 42
RURAL 0 0 0 0 5 2 1 1 0 1 0 1 1 12
URBAN 0 0 0 1 9 3 1 9 1 0 3 0 3 30
AG 0 0 0 0 1 0 1 0 0 0 0 0 0
NON-AG 0 0 0 1 13 5 1 10 1 1 3 1 4
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
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HARDING
RURAL

URBAN
AG

NON-AG
MBL HM

S

HUGHES
RURAL
URBAN
AG
NON-AG
MBL HM

HUTCHINSON
RURAL
URBAN
AG
NON-AG
MBL HM

JACKSON
RURAL
URBAN

AG
NON-AG
MBL HM

JERAULD
RURAL
URBAN

AG
NON-AG
MBL HM

KINGSBURY
RURAL
URBAN
AG
NON-AG
MBL HM

RURAL
URBAN
AG

NON-AG
MBL HM

LAWRENCE
RURAL
URBAN
AG
NON-AG
MBL HM

129
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LINCOLN 2,018
RURAL 0 0 0 10 48 48 35 9 3 0 1 1 0 155
URBAN 0 0 0 31 258 810 626 100 19 6 1 3 9 1,863
AG 0 0 0 0 1 0 1 0 0 0 0 0 0
NON-AG 0 0 0 41 305 858 660 109 22 6 2 4 9
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
LYMAN 46
RURAL 0 0 0 0 8 2 0 2 0 0 0 0 1 13
URBAN 0 0 0 1 6 5 6 5 1 0 2 3 4 33
AG 0 0 0 0 5 1 0 2 0 0 0 0 1
NON-AG 0 0 0 1 9 6 6 5 1 0 2 3 4
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
MARSHALL 85
RURAL 0 0 0 2 11 8 11 1 0 0 1 0 1 35
URBAN 0 0 0 2 12 10 16 3 3 1 1 0 2 50
AG 0 0 0 0 2 1 0 0 0 0 0 0 0
NON-AG 0 0 0 4 21 17 27 4 3 1 2 0 3
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
MCCOOK 101
RURAL 0 0 0 3 4 5 4 2 0 1 0 0 0 19
URBAN 0 0 0 5 17 15 16 12 5 6 2 0 4 82
AG 0 0 0 0 0 0 1 1 0 0 0 0 0
NON-AG 0 0 0 8 21 20 19 13 5 7 2 0 4
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
MCPHERSON 87
RURAL 0 0 0 4 7 8 4 2 1 0 0 0 0 26
URBAN 0 0 0 4 9 13 28 6 1 0 0 0 0 61
AG 0 0 0 4 6 7 3 2 1 0 0 0 0
NON-AG 0 0 0 4 10 14 29 6 1 0 0 0 0
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
MEADE 882
RURAL 0 0 0 28 134 170 119 63 16 3 3 1 3 540
URBAN 2 0 0 10 90 95 83 33 8 10 2 1 8 342
AG 0 0 0 0 1 2 0 0 1 0 0 0 0
NON-AG 2 0 0 38 223 263 202 96 23 13 5 2 11
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
MELLETTE 18
RURAL 0 0 0 3 1 0 1 0 0 0 0 0 0 5
URBAN 0 0 0 1 5 1 1 1 1 0 1 1 1 13
AG 0 0 0 3 1 0 1 0 0 0 0 0 0
NON-AG 0 0 0 1 5 1 1 1 1 0 1 1 1
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
MINER 41
RURAL 0 0 0 0 3 2 1 1 0 0 0 0 0 7
URBAN 0 0 0 1 5 11 6 2 4 4 0 0 1 34
AG 0 0 0 0 3 2 0 0 0 0 0 0 0
NON-AG 0 0 0 1 5 11 7 3 4 4 0 0 1
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
MINNEHAHA 6,251
RURAL 0 0 0 16 54 99 71 35 6 7 3 1 3 295
URBAN 0 2 0 157 850 1,824 1,736 815 240 134 70 29 99 5,956
AG 0 0 0 0 0 1 0 2 0 0 0 0 0
NON-AG 0 2 0 173 904 1,922 1,807 848 246 141 73 30 102
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0
MOODY 116
RURAL 0 0 0 1 7 5 14 1 0 1 0 0 0 29
URBAN 0 0 0 6 20 32 14 5 3 2 2 1 2 87
AG 0 0 0 1 1 1 0 0 0 0 0 0 0
NON-AG 0 0 0 6 26 36 28 6 3 3 2 1 2
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
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PENNINGTON 4,172
RURAL 0 0 0 44 193 364 292 94 34 16 20 6 21 1,084
URBAN 0 0 0 65 533 1,179 810 281 84 48 24 16 48 3,088
AG 0 0 0 0 1 0 0 1 0 0 0 0 0
NON-AG 0 0 0 109 725 1,543 1,102 374 118 64 44 22 69
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
PERKINS 121
RURAL 0 0 0 4 7 8 4 2 6 1 0 0 0 32
URBAN 1 0 0 5 18 14 6 6 9 7 4 1 18 89
AG 0 0 0 3 5 4 4 0 5 1 0 0 0
NON-AG 1 0 0 6 20 18 6 8 10 7 4 1 18
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
POTTER 84
RURAL 0 0 0 0 1 0 6 0 0 0 0 0 0 7
URBAN 0 0 0 2 15 16 12 11 6 6 3 3 3 77
AG 0 0 0 0 0 0 2 0 0 0 0 0 0
NON-AG 0 0 0 2 16 16 16 11 6 6 3 3 3
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
ROBERTS 129
RURAL 0 0 0 8 11 12 7 1 1 1 1 0 0 42
URBAN 0 0 0 7 12 17 28 10 4 3 1 3 2 87
AG 0 0 0 4 2 4 1 0 0 0 0 0 0
NON-AG 0 0 0 11 21 25 34 11 5 4 2 3 2
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0
SANBORN 36
RURAL 0 0 0 0 3 1 0 1 0 0 1 0 1 7
URBAN 0 0 0 2 4 7 5 5 2 1 1 0 2 29
AG 0 0 0 0 2 0 0 0 0 0 0 0 0
NON-AG 0 0 0 2 5 8 5 6 2 1 2 0 3
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
SHANNON 9
RURAL 0 0 0 0 3 1 0 3 0 0 1 0 0 8
URBAN 0 0 0 0 0 0 0 0 0 0 0 1 0 1
AG 0 0 0 0 2 0 0 3 0 0 0 0 0
NON-AG 0 0 0 0 1 1 0 0 0 0 1 1 0
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
SPINK 143
RURAL 1 0 0 1 3 1 2 1 2 3 0 0 5 19
URBAN 1 0 0 8 23 22 19 9 4 7 3 3 25 124
AG 0 0 0 0 0 0 0 0 0 0 0 0 0
NON-AG 2 0 0 9 26 23 21 10 6 10 3 3 30
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
STANLEY 99
RURAL 0 0 0 1 6 8 5 0 1 0 0 0 0 21
URBAN 0 0 0 1 18 17 25 7 4 3 0 1 2 78
AG 0 0 0 1 2 1 2 0 0 0 0 0 0
NON-AG 0 0 0 1 22 24 28 7 5 3 0 1 2
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
SULLY 65
RURAL 0 0 0 1 6 13 3 7 0 1 1 0 3 35
URBAN 0 0 0 2 7 3 3 4 2 3 2 0 4 30
AG 0 0 0 1 1 1 0 0 0 0 0 0 0
NON-AG 0 0 0 2 12 15 6 11 2 4 3 0 7
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
TODD 20
RURAL 0 0 0 0 2 0 1 1 0 1 1 0 0 6
URBAN 0 0 0 3 2 4 0 1 0 0 0 1 3 14
AG 0 0 0 0 1 0 1 1 0 1 1 0 0
NON-AG 0 0 0 3 3 4 0 1 0 0 0 1 3
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
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TURNER
RURAL
URBAN
AG
NON-AG
MBL HM

WALWORTH
RURAL
URBAN
AG
NON-AG
MBL HM

YANKTON
RURAL
URBAN
AG
NON-AG
MBL HM

ZIEBACH
RURAL
URBAN

AG
NON-AG
MBL HM






