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AURORA 40
RURAL 0 0 0 1 5 1 1 1 0 0 0 0 0 9
URBAN 0 0 0 3 7 5 4 4 4 0 2 0 2 31
AG 0 0 0 0 0 1 0 1 0 0 0 0 0
NON-AG 0 0 0 4 12 5 5 4 4 0 2 0 2
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
BEADLE 515
RURAL 0 0 0 3 13 12 4 1 1 0 1 0 2 37
URBAN 0 0 0 34 116 132 82 51 14 17 13 7 12 478
AG 0 0 0 0 6 4 0 0 0 0 0 0 0
NON-AG 0 0 0 37 123 140 86 52 15 17 14 7 14
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
BENNETT 29
RURAL 0 0 0 1 6 4 0 0 0 0 0 0 0 11
URBAN 0 0 0 0 1 6 6 3 0 0 0 1 1 18
AG 0 0 0 1 6 2 0 0 0 0 0 0 0
NON-AG 0 0 0 0 1 8 6 3 0 0 0 1 1
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
BON HOMME 148
RURAL 0 0 0 3 5 6 0 3 0 0 0 0 1 18
URBAN 0 0 0 4 24 25 24 16 10 4 4 4 15 130
AG 0 0 0 3 5 5 0 0 0 0 0 0 0
NON-AG 0 0 0 4 24 26 24 19 10 4 4 4 16
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
BROOKINGS 819
RURAL 0 0 0 9 32 33 15 4 1 0 1 0 1 96
URBAN 0 0 0 34 147 259 159 66 26 12 3 2 15 723
AG 0 0 0 1 2 0 0 0 0 0 0 0 0
NON-AG 0 0 0 42 177 292 174 70 27 12 4 2 16
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
BROWN 909
RURAL 0 0 0 9 18 29 27 11 4 0 0 0 0 98
URBAN 0 0 0 60 286 208 148 66 26 12 4 1 0 811
AG 0 0 0 0 0 2 0 0 0 0 0 0 0
NON-AG 0 0 0 69 304 235 175 77 30 12 4 1 0
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
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CHARLES MIX 127
RURAL 0 0 0 1 7 10 17 2 0 0 0 0 0 37
URBAN 0 0 0 6 14 18 13 7 12 1 2 1 16 90
AG 0 0 0 0 0 1 10 1 0 0 0 0 0
NON-AG 0 0 0 7 21 27 20 8 12 1 2 1 16
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
CLARK 49
RURAL 0 0 0 0 3 0 0 0 0 0 0 0 1 4
URBAN 0 0 0 6 12 9 3 3 4 1 1 1 5 45
AG 0 0 0 0 1 0 0 0 0 0 0 0 1
NON-AG 0 0 0 6 14 9 3 3 4 1 1 1 5
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
CLAY 282
RURAL 0 0 0 1 11 10 15 0 2 2 0 0 1 42
URBAN 0 0 0 24 82 67 40 11 3 2 1 1 9 240
AG 0 0 0 0 1 1 1 0 0 0 0 0 0
NON-AG 0 0 0 25 92 76 54 11 5 4 1 1 10
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
CODINGTON 1,043
RURAL 0 0 0 5 9 15 17 6 3 1 1 0 1 58
URBAN 0 0 0 64 250 302 185 96 27 24 8 2 27 985
AG 0 0 0 0 0 0 0 1 0 0 0 0 0
NON-AG 0 0 0 69 259 317 202 101 30 25 9 2 28
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
CORSON 65
RURAL 0 0 0 4 2 3 6 3 2 2 3 3 0 28
URBAN 0 0 0 3 5 7 5 9 2 1 2 1 2 37
AG 0 0 0 3 2 2 6 2 1 1 2 3 0
NON-AG 0 0 0 4 5 8 5 10 3 2 3 1 2
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
CUSTER 277
RURAL 0 0 0 21 60 36 35 20 7 3 3 2 2 189
URBAN 0 0 0 12 22 21 21 8 0 2 0 0 2 88
AG 0 0 0 0 0 0 2 0 0 0 0 0 0
NON-AG 0 0 0 33 82 57 54 28 7 5 3 2 4
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DOUGLAS 65
RURAL 0 0 0 0 3 1 0 2 2 0 1 0 7 16
URBAN 0 0 0 2 10 5 6 4 4 4 1 1 12 49
AG 0 0 0 0 2 0 0 0 0 0 0 0 0
NON-AG 0 0 0 2 11 6 6 6 6 4 2 1 19
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
EDMUNDS 98
RURAL 0 0 0 7 17 8 3 2 2 0 0 0 1 40
URBAN 0 0 0 3 11 6 16 7 4 2 2 1 6 58
AG 0 0 0 3 5 0 0 0 0 0 0 0 0
NON-AG 0 0 0 7 23 14 19 9 6 2 2 1 7
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
FALL RIVER 151
RURAL 0 0 0 13 12 8 4 5 1 2 1 0 5 51
URBAN 0 0 0 9 25 17 13 10 4 5 5 2 10 100
AG 0 0 0 0 1 2 1 0 0 0 0 0 0
NON-AG 0 0 0 22 36 23 16 15 5 7 6 2 15
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
FAULK 43
RURAL 0 0 0 2 4 1 0 1 0 0 0 0 0 8
URBAN 0 0 0 1 6 4 10 5 1 2 0 2 4 35
AG 0 0 0 2 2 1 0 0 0 0 0 0 0
NON-AG 0 0 0 1 8 4 10 6 1 2 0 2 4
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
GRANT 120
RURAL 0 0 0 3 5 2 1 1 0 0 1 0 1 14
URBAN 0 0 0 15 26 19 21 16 2 1 3 0 3 106
AG 0 0 0 0 0 0 0 0 0 0 0 0 0
NON-AG 0 0 0 18 31 21 22 17 2 1 4 0 4
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
GREGORY 82
RURAL 0 0 0 2 6 7 0 0 1 1 0 0 0 17
URBAN 0 0 0 4 11 10 9 9 3 2 2 3 12 65
AG 0 0 0 1 5 7 0 0 1 1 0 0 0
NON-AG 0 0 0 5 12 10 9 9 3 2 2 3 12
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HARDING 41
RURAL 0 0 0 0 0 4 3 1 4 4 4 3 1 24
URBAN 0 0 0 1 5 1 1 3 2 1 0 0 3 17
AG 0 0 0 0 0 3 2 1 4 3 3 3 1
NON-AG 0 0 0 1 5 2 2 3 2 2 1 0 3
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
HUGHES 571
RURAL 0 0 0 6 31 26 12 6 1 2 0 1 3 88
URBAN 0 0 0 19 123 158 98 41 16 11 2 3 12 483
AG 0 0 0 0 0 0 0 0 0 0 0 0 0
NON-AG 0 0 0 25 154 184 110 47 17 13 2 4 15
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
HUTCHINSON 155
RURAL 0 0 0 1 3 3 1 2 0 0 0 1 1 12
URBAN 0 0 0 4 30 19 26 16 14 9 6 6 13 143
AG 0 0 0 0 0 1 0 0 0 0 0 0 0
NON-AG 0 0 0 5 33 21 27 18 14 9 6 7 14
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
HYDE 38
RURAL 0 0 0 0 3 2 0 0 0 0 0 1 0 6
URBAN 0 0 0 3 4 4 6 7 2 2 2 0 2 32
AG 0 0 0 0 3 2 0 0 0 0 0 1 0
NON-AG 0 0 0 3 4 4 6 7 2 2 2 0 2
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
JACKSON 31
RURAL 0 0 0 0 1 2 1 1 0 1 0 0 0 6
URBAN 0 0 0 3 4 3 3 4 0 4 1 2 1 25
AG 0 0 0 0 1 2 1 0 0 1 0 0 0
NON-AG 0 0 0 3 4 3 3 5 0 4 1 2 1
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
JERAULD 48
RURAL 0 0 0 0 1 2 0 1 0 0 0 0 0 4
URBAN 0 0 0 3 10 8 3 2 1 1 2 2 12 44
AG 0 0 0 0 1 2 0 1 0 0 0 0 0
NON-AG 0 0 0 3 10 8 3 2 1 1 2 2 12



JONES 30
RURAL 0 0 0 5 4 1 1 2 0 0 0 1 0 14
URBAN 0 0 0 0 3 1 5 0 2 0 1 2 2 16
AG 0 0 0 5 4 1 1 2 0 0 0 0 0
NON-AG 0 0 0 0 3 1 5 0 2 0 1 3 2
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
KINGSBURY 139
RURAL 0 0 0 1 3 4 2 0 3 1 1 1 2 18
URBAN 0 0 0 11 19 20 11 11 9 8 7 2 23 121
AG 0 0 0 0 0 0 0 0 0 0 0 0 0
NON-AG 0 0 0 12 22 24 13 11 12 9 8 3 25
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
LAKE 273
RURAL 0 0 0 6 25 16 22 5 3 3 1 1 5 87
URBAN 0 0 0 13 54 49 23 14 12 2 6 5 8 186
AG 0 0 0 0 0 0 0 0 0 0 0 0 0
NON-AG 0 0 0 19 79 65 45 19 15 5 7 6 13
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
LAWRENCE 1,006
RURAL 0 0 0 42 134 117 46 24 11 5 1 0 3 383
URBAN 0 0 0 53 210 165 123 39 17 6 5 0 5 623
AG 0 0 0 0 0 0 0 0 0 0 0 0 0
NON-AG 0 0 0 95 344 282 169 63 28 11 6 0 8
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
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LINCOLN 2,141
RURAL 0 0 0 15 42 58 25 9 0 1 1 1 0 152
URBAN 0 0 0 27 239 753 759 136 35 11 7 7 15 1,989
AG 0 0 0 0 0 0 1 0 0 0 0 0 0
NON-AG 0 0 0 42 281 811 783 145 35 12 8 8 15
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
LYMAN 43
RURAL 0 0 0 0 7 2 0 2 0 1 0 0 1 13
URBAN 0 0 0 0 7 5 3 3 4 0 4 3 1 30
AG 0 0 0 0 3 1 0 2 0 0 0 0 0
NON-AG 0 0 0 0 11 9 3 3 4 1 4 3 2
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
MARSHALL 83
RURAL 0 0 0 2 8 9 7 2 1 0 1 0 1 31
URBAN 0 0 0 5 9 16 11 4 1 1 2 0 3 52
AG 0 0 0 0 1 1 1 0 0 0 0 0 0
NON-AG 0 0 0 7 16 24 17 9 2 1 3 0 4
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
MCCOOK 114
RURAL 0 0 0 4 [ 9 3 3 2 1 0 0 0 25
URBAN 0 0 0 8 20 17 18 10 4 2 4 1 5 89
AG 0 0 0 0 0 0 0 1 0 0 0 0 0
NON-AG 0 0 0 12 26 23 21 12 6 3 4 1 5
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
MCPHERSON 68
RURAL 0 0 0 4 5 6 3 1 0 0 0 0 0 19
URBAN 0 0 0 4 8 13 17 7 0 0 0 0 0 49
AG 0 0 0 4 3 5 2 1 0 0 0 0 0
NON-AG 0 0 0 4 10 14 18 7 0 0 0 0 0
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
MEADE 899
RURAL 0 0 0 21 100 140 128 65 9 9 4 1 4 478
URBAN 0 0 0 12 107 120 95 46 11 17 4 2 7 421
AG 0 0 0 0 1 2 0 0 1 0 0 0 0
NON-AG 0 0 0 33 206 258 223 111 19 23 8 3 11
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PENNINGTON 4,145
RURAL 1 0 0 41 179 332 314 107 47 13 10 8 22 1,074
URBAN 0 0 0 50 499 1,059 864 345 114 53 24 13 50 3,071
AG 0 0 0 1 2 0 0 0 0 0 0 0 0
NON-AG 1 0 0 90 676 1,391 1,178 452 161 66 34 21 72
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
PERKINS 91
RURAL 0 0 0 3 4 3 5 1 3 1 0 0 0 20
URBAN 1 0 0 6 15 13 12 3 8 2 2 0 9 71
AG 0 0 0 3 3 0 5 0 2 1 0 0 0
NON-AG 1 0 0 6 16 16 12 4 9 2 2 0 9
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
POTTER 76
RURAL 0 0 0 0 3 0 2 0 0 1 0 0 0 6
URBAN 0 0 0 5 16 12 7 7 4 5 5 4 5 70
AG 0 0 0 0 1 0 1 0 0 1 0 0 0
NON-AG 0 0 0 5 18 12 8 7 4 5 5 4 5
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
ROBERTS 119
RURAL 0 0 0 4 12 13 8 1 1 1 1 0 0 41
URBAN 0 0 0 2 16 15 19 5 6 6 3 3 3 78
AG 0 0 0 1 2 2 0 0 0 0 0 0 0
NON-AG 0 0 0 5 26 26 27 6 7 7 4 3 3
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
SANBORN 39
RURAL 0 0 0 0 2 2 0 1 0 0 0 0 1 6
URBAN 0 0 0 2 5 6 6 7 2 0 1 0 4 33
AG 0 0 0 0 0 1 0 0 0 0 0 0 0
NON-AG 0 0 0 2 7 7 6 8 2 0 1 0 5
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
SHANNON 10
RURAL 0 0 0 0 3 0 0 3 1 0 1 0 0 8
URBAN 0 0 0 0 0 0 2 0 0 0 0 0 0 2
AG 0 0 0 0 2 0 0 3 1 0 0 0 0
NON-AG 0 0 0 0 1 0 2 0 0 0 1 0 0
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TRIPP 137
RURAL 0 0 0 3 1 0 2 1 1 0 1 0 0 9
URBAN 0 0 0 5 23 30 26 18 8 6 2 1 9 128
AG 0 0 0 1 1 0 1 0 1 0 0 0 0
NON-AG 0 0 0 7 23 30 27 19 8 6 3 1 9
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
TURNER 146
RURAL 0 0 0 1 6 6 6 4 1 0 0 0 0 24
URBAN 0 0 0 5 20 22 26 18 13 6 3 3 6 122
AG 0 0 0 0 3 3 4 1 0 0 0 0 0
NON-AG 0 0 0 6 23 25 28 21 14 6 3 3 6
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
UNION 597
RURAL 0 0 0 9 42 74 98 43 11 11 6 2 4 300
URBAN 0 0 0 7 47 69 77 30 19 9 9 7 23 297
AG 0 0 0 0 0 0 1 0 0 0 1 0 0
NON-AG 0 0 0 16 89 143 174 73 30 20 14 9 27
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
WALWORTH 200
RURAL 0 0 0 5 13 7 4 4 3 1 0 0 2 39
URBAN 1 0 0 13 24 22 22 23 10 9 7 6 24 161
AG 0 0 0 3 6 4 1 1 0 0 0 0 0
NON-AG 1 0 0 15 31 25 25 26 13 10 7 6 26
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
YANKTON 666
RURAL 0 0 0 12 35 33 19 10 9 6 2 0 9 135
URBAN 0 0 0 19 115 154 135 46 15 8 12 6 21 531
AG 0 0 0 1 0 0 0 0 0 0 0 0 1
NON-AG 0 0 0 30 150 187 154 56 24 14 14 6 29
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
ZIEBACH 11
RURAL 0 0 0 0 2 1 1 0 0 1 1 0 0 6
URBAN 0 0 0 0 0 2 0 2 0 0 0 0 1 5
AG 0 0 0 0 2 1 0 0 0 1 1 0 0
NON-AG 0 0 0 0 0 2 1 2 0 0 0 0 1
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