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AURORA 41
RURAL 0 0 0 1 3 2 3 1 0 1 0 0 1 12
URBAN 0 0 0 1 3 4 3 0 3 4 1 3 7 29
AG 0 0 0 0 2 2 0 0 0 0 0 0 0
NON-AG 0 0 0 2 4 4 6 1 3 5 1 3 8
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
BEADLE 458
RURAL 0 0 0 3 4 7 2 2 0 1 0 1 0 20
URBAN 0 0 0 34 98 114 81 45 21 11 13 3 18 438
AG 0 0 0 0 1 1 0 1 0 0 0 0 0
NON-AG 0 0 0 37 101 120 83 46 21 12 13 4 18
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
BENNETT 37
RURAL 0 0 0 1 5 0 0 0 0 0 0 0 0 6
URBAN 0 0 0 0 4 11 8 4 2 0 1 1 0 31
AG 0 0 0 1 3 0 0 0 0 0 0 0 0
NON-AG 0 0 0 0 6 11 8 4 2 0 1 1 0
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
BON HOMME 116
RURAL 0 0 0 0 3 1 1 0 1 1 1 0 0 8
URBAN 0 0 0 7 15 20 12 12 8 6 4 3 21 108
AG 0 0 0 0 2 1 0 0 0 1 0 0 0
NON-AG 0 0 0 7 16 20 13 12 9 6 5 3 21
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
BROOKINGS 719
RURAL 0 0 0 12 20 24 14 7 3 2 0 1 0 83
URBAN 0 0 0 15 129 196 160 78 28 12 3 7 8 636
AG 0 0 0 0 0 0 1 0 1 0 0 0 0
NON-AG 0 0 0 27 149 220 173 85 30 14 3 8 8
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
BROWN 869
RURAL 0 0 0 5 35 22 13 3 8 1 0 0 1 88
URBAN 0 0 0 40 192 234 191 78 24 13 5 1 3 781
AG 0 0 0 0 1 0 0 0 0 0 0 0 0
NON-AG 0 0 0 45 226 256 204 81 32 14 5 1 4
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
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CHARLES MIX 113
RURAL 0 0 0 1 7 10 6 2 0 0 0 0 0 26
URBAN 0 0 0 3 24 13 14 14 6 2 3 3 5 87
AG 0 0 0 0 1 2 1 0 0 0 0 0 0
NON-AG 0 0 0 4 30 21 19 16 6 2 3 3 5
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
CLARK 44
RURAL 0 0 0 0 0 1 1 0 0 1 0 0 0 3
URBAN 0 0 0 2 14 7 3 5 1 1 1 0 7 41
AG 0 0 0 0 0 0 0 0 0 0 0 0 0
NON-AG 0 0 0 2 14 8 4 5 1 2 1 0 7
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
CLAY 251
RURAL 0 0 0 1 10 13 8 6 2 0 0 0 1 41
URBAN 0 0 0 11 71 55 35 13 5 5 6 2 7 210
AG 0 0 0 0 0 0 1 2 0 0 0 0 0
NON-AG 0 0 0 12 81 68 42 17 7 5 6 2 8
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
CODINGTON 789
RURAL 0 0 0 5 12 8 13 7 2 0 0 0 2 49
URBAN 0 0 0 33 166 177 161 89 41 21 12 17 23 740
AG 0 0 0 0 0 0 0 0 0 0 0 0 0
NON-AG 0 0 0 38 178 185 174 96 43 21 12 17 25
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
CORSON 52
RURAL 0 0 0 0 3 1 1 3 0 0 0 0 3 11
URBAN 0 0 0 4 3 4 1 5 4 2 4 4 10 41
AG 0 0 0 0 2 1 0 1 0 0 0 0 0
NON-AG 0 0 0 4 4 4 2 7 4 2 4 4 13
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
CUSTER 214
RURAL 0 0 0 9 26 30 25 12 6 1 2 3 13 127
URBAN 0 0 0 12 27 18 11 7 4 2 2 1 3 87
AG 0 0 0 0 1 0 0 0 0 0 0 0 0
NON-AG 0 0 0 21 52 48 36 19 10 3 4 4 16
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DOUGLAS 47
RURAL 0 0 0 0 2 1 0 3 0 0 0 0 2 8
URBAN 0 0 0 2 3 5 5 3 2 3 6 0 10 39
AG 0 0 0 0 2 0 0 0 0 0 0 0 0
NON-AG 0 0 0 2 3 6 5 6 2 3 6 0 12
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
EDMUNDS 74
RURAL 0 0 0 3 15 4 5 0 1 1 1 0 0 30
URBAN 0 0 0 3 6 9 4 4 3 4 2 4 5 44
AG 0 0 0 1 3 0 0 0 0 0 0 0 0
NON-AG 0 0 0 5 18 13 9 4 4 5 3 4 5
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
FALL RIVER 128
RURAL 0 0 0 5 5 9 3 4 1 0 0 0 5 32
URBAN 0 0 0 11 30 14 14 3 5 8 2 1 8 96
AG 0 0 0 0 0 0 0 2 0 0 0 0 0
NON-AG 0 0 0 16 35 23 17 5 6 8 2 1 13
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
FAULK 27
RURAL 0 0 0 0 0 0 0 1 0 0 0 0 0 1
URBAN 0 0 0 0 2 4 8 4 0 3 0 0 5 26
AG 0 0 0 0 0 0 0 1 0 0 0 0 0
NON-AG 0 0 0 0 2 4 8 4 0 3 0 0 5
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
GRANT 98
RURAL 0 0 0 2 8 3 3 3 0 0 0 0 0 19
URBAN 0 0 0 16 17 14 12 8 3 3 2 1 3 79
AG 0 0 0 0 0 0 0 0 0 0 0 0 0
NON-AG 0 0 0 18 25 17 15 11 3 3 2 1 3
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
GREGORY 84
RURAL 0 0 0 1 9 7 0 1 1 1 0 0 0 20
URBAN 0 0 0 4 10 13 3 7 5 7 4 2 9 64
AG 0 0 0 1 8 7 0 1 1 0 0 0 0
NON-AG 0 0 0 4 11 13 3 7 5 8 4 2 9
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HARDING 16
RURAL 0 0 0 0 2 0 1 0 0 0 0 0 0 3
URBAN 0 0 0 1 1 2 2 0 2 2 0 0 3 13
AG 0 0 0 0 1 0 0 0 0 0 0 0 0
NON-AG 0 0 0 1 2 2 3 0 2 2 0 0 3
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
HUGHES 489
RURAL 0 0 0 7 28 23 10 5 2 1 1 0 1 78
URBAN 0 0 0 9 79 125 104 48 19 10 5 5 7 411
AG 0 0 0 1 2 0 0 0 0 0 0 0 0
NON-AG 0 0 0 15 105 148 114 53 21 11 6 5 8
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
HUTCHINSON 163
RURAL 0 0 0 3 12 4 1 1 1 0 0 1 1 24
URBAN 0 0 0 12 22 26 24 9 15 6 7 6 12 139
AG 0 0 0 2 5 4 1 0 0 0 0 0 0
NON-AG 0 0 0 13 29 26 24 10 16 6 7 7 13
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
HYDE 20
RURAL 0 0 0 1 1 1 0 0 0 0 0 0 0 3
URBAN 0 0 0 4 5 3 4 0 0 0 0 1 0 17
AG 0 0 0 1 1 1 0 0 0 0 0 0 0
NON-AG 0 0 0 4 5 3 4 0 0 0 0 1 0
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
JACKSON 23
RURAL 0 0 0 0 0 1 2 0 1 0 0 0 0 4
URBAN 0 0 0 0 3 3 2 4 4 0 0 2 1 19
AG 0 0 0 0 1 1 2 0 0 0 0 0 0
NON-AG 0 0 0 0 2 3 2 4 5 0 0 2 1
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
JERAULD 48
RURAL 0 0 0 2 3 0 0 0 0 0 0 0 2 7
URBAN 0 0 0 1 10 6 1 6 1 3 1 1 11 41
AG 0 0 0 2 3 0 0 0 0 0 0 0 0
NON-AG 0 0 0 1 10 6 1 6 1 3 1 1 13



JONES 27
RURAL 0 0 0 1 4 0 1 0 1 0 0 0 0 7
URBAN 0 0 0 0 2 3 1 6 3 2 0 1 2 20
AG 0 0 0 1 4 0 1 0 1 0 0 0 0
NON-AG 0 0 0 0 2 3 1 6 3 2 0 1 2
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
KINGSBURY 101
RURAL 0 0 0 0 3 1 0 0 1 0 0 0 0 5
URBAN 1 0 0 8 16 23 11 5 3 4 4 7 14 96
AG 0 0 0 0 0 0 0 0 0 0 0 0 0
NON-AG 1 0 0 8 19 24 11 5 4 4 4 7 14
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
LAKE 236
RURAL 0 0 0 7 14 13 7 12 4 3 2 2 3 67
URBAN 0 0 0 10 28 47 26 14 11 6 8 3 16 169
AG 0 0 0 0 0 1 0 0 0 0 0 0 0
NON-AG 0 0 0 17 42 59 33 26 15 9 10 5 19
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
LAWRENCE 785
RURAL 0 0 1 31 75 82 78 35 11 12 5 0 6 336
URBAN 0 0 0 22 104 122 119 48 15 7 6 3 3 449
AG 0 0 0 1 0 0 0 0 0 0 0 0 0
NON-AG 0 0 1 52 179 204 197 83 26 19 11 3 9
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
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LINCOLN 1,894
RURAL 0 0 0 9 31 51 25 13 5 4 1 1 2 142
URBAN 0 0 0 33 178 543 713 154 46 27 15 10 33 1,752
AG 0 0 0 1 2 2 2 0 0 0 0 0 1
NON-AG 0 0 0 41 207 592 736 167 51 31 16 11 34
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
LYMAN 46
RURAL 0 0 0 2 3 4 4 2 3 1 0 0 2 21
URBAN 0 0 0 1 3 4 9 2 2 0 3 0 1 25
AG 0 0 0 2 1 1 1 0 1 0 0 0 0
NON-AG 0 0 0 1 5 7 12 4 4 1 3 0 3
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
MARSHALL 61
RURAL 0 0 0 1 3 11 1 0 2 0 1 1 2 22
URBAN 0 0 0 6 8 7 7 3 2 2 0 1 3 39
AG 0 0 0 0 2 1 0 0 0 0 0 0 0
NON-AG 0 0 0 7 9 17 8 3 4 2 1 2 5
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
MCCOOK 129
RURAL 0 0 0 0 7 11 8 3 2 1 1 0 1 34
URBAN 1 0 0 3 11 17 16 8 10 6 3 2 18 95
AG 0 0 0 0 1 1 2 0 2 0 0 0 0
NON-AG 1 0 0 3 17 27 22 11 10 7 4 2 19
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
MCPHERSON 55
RURAL 0 0 0 0 6 4 1 3 1 0 0 0 0 15
URBAN 0 0 0 0 9 13 9 6 3 0 0 0 0 40
AG 0 0 0 0 6 2 1 1 0 0 0 0 0
NON-AG 0 0 0 0 9 15 9 8 4 0 0 0 0
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
MEADE 703
RURAL 0 0 0 11 60 99 68 39 23 11 0 5 10 326
URBAN 0 0 0 9 42 115 113 55 19 5 3 4 12 377
AG 0 0 0 0 0 1 0 0 0 0 0 0 0
NON-AG 0 0 0 20 102 213 181 94 42 16 3 9 22



MELLETTE 6
RURAL 0 0 0 0 1 0 0 0 0 0 0 0 0 1
URBAN 0 0 0 0 1 0 2 1 0 1 0 0 0 5
AG 0 0 0 0 0 0 0 0 0 0 0 0 0
NON-AG 0 0 0 0 2 0 2 1 0 1 0 0 0
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
MINER 29
RURAL 0 0 0 0 2 0 0 1 1 0 0 0 0 4
URBAN 0 0 0 0 7 1 4 7 2 2 1 0 1 25
AG 0 0 0 0 1 0 0 1 0 0 0 0 0
NON-AG 0 0 0 0 8 1 4 7 3 2 1 0 1
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
MINNEHAHA 5,083
RURAL 0 0 0 14 42 60 51 29 11 4 10 4 16 241
URBAN 1 0 0 66 428 1,175 1,627 811 290 137 78 47 182 4,842
AG 0 0 0 0 5 2 0 1 1 0 1 0 0
NON-AG 1 0 0 80 465 1,233 1,678 839 300 141 87 51 198
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
MOODY 103
RURAL 0 0 0 1 9 6 3 3 0 0 0 0 0 22
URBAN 0 0 0 4 17 14 16 14 7 3 2 0 4 81
AG 0 0 0 0 1 1 0 0 0 0 0 0 0
NON-AG 0 0 0 5 25 19 19 17 7 3 2 0 4
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
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PENNINGTON 3,162
RURAL 0 0 0 22 139 224 216 106 40 16 13 7 21 804
URBAN 1 0 0 29 223 735 682 352 115 78 36 25 82 2,358
AG 0 0 0 1 1 0 1 0 0 0 0 0 0
NON-AG 1 0 0 50 361 959 897 458 155 94 49 32 103
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
PERKINS 63
RURAL 0 0 0 0 0 2 1 2 1 0 0 0 6 12
URBAN 1 0 0 3 10 9 4 5 5 3 0 0 11 51
AG 0 0 0 0 0 2 1 2 1 0 0 0 6
NON-AG 1 0 0 3 10 9 4 5 5 3 0 0 11
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
POTTER 70
RURAL 0 0 0 1 3 2 1 0 1 0 0 0 0 8
URBAN 0 0 0 1 12 9 9 8 4 5 0 1 13 62
AG 0 0 0 1 2 0 1 0 0 0 0 0 1
NON-AG 0 0 0 1 13 11 9 8 5 5 0 1 12
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
ROBERTS 104
RURAL 0 0 0 2 11 4 3 4 3 0 0 0 1 28
URBAN 0 0 0 4 17 23 14 6 3 5 1 0 3 76
AG 0 0 0 0 6 2 0 0 0 0 0 0 0
NON-AG 0 0 0 6 22 25 17 10 6 5 1 0 4
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
SANBORN 18
RURAL 0 0 0 0 0 2 0 1 0 0 0 0 0 3
URBAN 0 0 0 1 4 4 3 0 0 0 1 0 2 15
AG 0 0 0 0 0 0 0 0 0 0 0 0 0
NON-AG 0 0 0 1 4 6 3 1 0 0 1 0 2
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
SHANNON 0
RURAL 0 0 0 0 0 0 0 0 0 0 0 0 0 0
URBAN 0 0 0 0 0 0 0 0 0 0 0 0 0 0
AG 0 0 0 0 0 0 0 0 0 0 0 0 0
NON-AG 0 0 0 0 0 0 0 0 0 0 0 0 0
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TRIPP 91
RURAL 0 0 0 0 3 4 0 0 1 0 0 0 0 8
URBAN 0 0 0 3 8 16 20 13 5 5 2 2 9 83
AG 0 0 0 0 1 2 0 0 1 0 0 0 0
NON-AG 0 0 0 3 10 18 20 13 5 5 2 2 9
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
TURNER 162
RURAL 0 0 0 2 10 4 5 3 1 1 1 1 0 28
URBAN 0 0 0 8 14 24 20 13 12 11 8 5 19 134
AG 0 0 0 2 3 2 1 0 0 0 1 1 0
NON-AG 0 0 0 8 21 26 24 16 13 12 8 5 19
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
UNION 465
RURAL 0 0 0 7 33 75 88 54 12 4 3 2 6 284
URBAN 0 0 0 7 43 49 28 19 7 7 2 3 16 181
AG 0 0 0 0 1 3 1 1 0 0 0 1 1
NON-AG 0 0 0 14 75 121 115 72 19 11 5 4 21
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
WALWORTH 130
RURAL 0 0 0 4 6 1 3 2 3 1 1 1 2 24
URBAN 0 0 0 6 22 22 13 10 4 4 4 3 18 106
AG 0 0 0 2 2 2 1 1 2 0 0 1 0
NON-AG 0 0 0 8 26 21 15 11 5 5 5 3 20
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
YANKTON 579
RURAL 0 0 0 11 32 28 12 5 3 2 0 1 5 99
URBAN 0 0 0 18 68 117 124 66 29 16 9 7 26 480
AG 0 0 0 2 1 0 0 1 0 0 0 0 0
NON-AG 0 0 0 27 99 145 136 70 32 18 9 8 31
MBL HM 0 0 0 0 0 0 0 0 0 0 0 0 0
ZIEBACH 5
RURAL 0 0 0 0 0 1 1 0 0 0 1 0 0 3
URBAN 0 0 0 0 0 0 0 1 0 0 0 0 1 2
AG 0 0 0 0 0 1 0 0 0 0 1 0 0
NON-AG 0 0 0 0 0 0 1 1 0 0 0 0 1
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